
F
a

r
m

e
r
s
 M

a
r
k

e
t
 

E
v

e
r
y

 W
e

d
.

(O
B M

ainStreet Association) 
(4-7pm

 w
inter, 4-8pm

 sum
m

er)

O
B Kite Festival &

 Parade    
M

ay 7
(Kiw

anis Club of O
cean Beach)

O
B

 E
x

p
o

s
e

d
! P

h
o

t
o

g
r
a

p
h

ic
 E

x
h

ib
it

 &
 C

o
n

t
e

s
t
 

M
a

y
 2

0

(O
B Historical Society)

O
B Street Fair &

 Chili Cook-O
ff Festival 

June 25               
(O

B M
ainStreet Association)

O
B Firew

orks off the Pier    
July 4

(O
B M

ainStreet Association)
O

B Craft Fairs 
Aug. 6, 20

(O
B Tow

n Council)
Pier Pancake Breakfast 

TBD
(O

B Tow
n Council)

O
B Craft Fairs 

Sept. 3, 24
(O

B Tow
n Council)

M
ike Hardin (Bossm

an) Day 
Sept. 30

(O
B M

ainStreet Association)
O

B Pier Fishing Derby 
TBD

(Kiw
anis Club of O

cean Beach)
O

B O
ktoberfest 

O
ct. 7, 8

(O
B M

ainStreet Association)
O

B Brat Trot 
O

ct. 8
(O

B Com
m

unity Foundation)
O

B Craft Fairs 
O

ct. 15, 22
(O

B Tow
n Council)

O
B Hallow

een Carnival at Rec. Center 
O

ct. 29
(O

B Recreation Center)
O

B Restaurant W
alk    

Nov. 8
(O

B Tow
n Council &

 O
B M

ainStreet Association)
O

B Craft Fairs 
Nov. 12, 26

(O
B Tow

n Council)
O

B Holiday Tree Auction    
Dec. 1

(O
B Tow

n Council)
O

B Holiday Parade    
Dec. 3

(O
B Tow

n Council)
O

B Craft Fairs 
Dec. 3, 10, 17, 24

(O
B Tow

n Council)
O

B Food &
 Toy Drive    

3rd w
eek of Dec.

(O
B Tow

n Council)
 

2
0
1
6

Dates subject to change - please check w
w

w
.O

ceanBeachSanDiego.com
 for up-to-date inform

ation.
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O
cean Beach M

ainStreet Association
1868 Bacon Streeet, Ste. A  •  San Diego, CA 92107  •  619-224-4906  • info@

OceanBeachSanDiego.com
w

w
w.OceanBeachSanDiego.com
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M

a
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S
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A
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s
o
c
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t
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W
eb Ads 

 
 

 
 

 
m

edium
 rectangle - $450 / 6 m

onths
 

large square - $600 / 6 m
onths

Contact:  
 

Susan Jam
es - susan@

OceanBeachSanDiego.com
  

 
 

619-224-4906

New
sletter Inserts 

 
 

 
 

$60 
 

+ provide 375 inserts (subject to change)
Contact:  
 

Claudia Jack - 619-224-4906 

Special Announcem
ents 

 
FREE for M

em
bers

 
OBM

A W
ebsite, Social M

edia, New
sletter

Contact:
 

Isabel Clark - isabel@
OceanBeachSanDiego.com

 
619-224-4906

Sundow
ners - Attend and/or Host

 
4th Thursday of the m

onth (generally)
 

5:30pm
 - 7:30pm

Contact:
 

Isabel Clark - isabel@
OceanBeachSanDiego.com

 
619-224-4906

 
Discounted rates for m

em
bers for:  Farm

ers M
arket, Special Events, Cooperative Advertising

 
 

 
 

 
 

Contact:  
 

     Denny Knox - info@
OceanBeachSanDiego.com

 
     619-224-4906

A
d
v
e
r
t
is
e
r
/
P
R
 
C
o
n
t
a
c
t
s

The Peninsula Beacon - Peninsula Visitor’s Guide &
 

Farm
ers M

arket Special Section 
M

ike Fahey - 858-270-3103 x 107  m
ikefahey@

sdnew
s.com

 
San Diego CityBeat 
Kevin Hellm

an - 619-281-7526 x 103  kevinh@
sdcitybeat.com

 
Passport to San Diego, Inc. 
sales@

passport-sd.com
 

U-T San Diego/DiscoverSD.com
 

Kevin Pham
 - 619-293-1589  kevin.pham

@
utsandiego.com

 

San Diego M
agazine 

Shauna Francisco - 619-744-0504   
shaunaf@

sandiegom
agazine.com

 
The Reader 
Stephen Hatch - 619-206-7545  shatch@

sandiegoreader.com
 

Point Lom
a About Tow

n M
agazine 

Robin Deryckere - 619-665-6927  robinderyckere@
gm

ail.com
 

Pacific San Diego M
agazine 

David Perloff - 619-296-6300  david@
pacificsandiego.com

S
o
c
ia

l
 
M

e
d
ia

Facebook    Tw
itter    Yelp    Google+    YouTube    LinkedIn    Pinterest    Instagram

For m
ore inform

ation on advertisem
ent &

 PR support: 
Brow

n M
arketing Strategies 

Shannon Brow
n - 619-546-5390    shannon@

brow
nm

arketingstrategies.com
To contact the reps directly: 

#O
BPier



2 - Groundhog Day 
7 - Super Bow

l
9 - M

ardi Gras Carnival
14 - Valentine’s Day
15 - Presidents’ Day

Heart Disease 
Aw

areness M
onth

Black History M
onth

Children’s Dental M
o.

13 - Daylight Savings 
Begins

17 - St. Patrick’s Day
20 - 1st Day of Spring

25 - Good Friday
27 - Easter 

Reading Aw
areness M

o.
W

om
en’s History M

o.
National Nutrition M

o.

1 - April Fools’ Day
22-30 Passover
22 - Earth Day
29 - Arbor Day
Earth M

onth
National Volunteer M

o.
Financial Literacy M

onth
Spring Cleaning

N
FL Draft

The M
asters

5 - Cinco de M
ayo 

8 - M
other’s Day

21 - Arm
ed Forces Day

30 - M
em

orial Day 
Kentucky Derby Events 

Stanley Cup Fever
W

edding Season
N

at’l Golf M
onth

N
at’l Ham

burger M
o.

N
at’l M

ilitary 
Appreciation M

onth
N

ational Pet M
onth

14 - Flag Day
19 - Father’s Day

Graduations
N

BA/N
HL Playoffs 

W
im

bleton
LGBT Pride M

onth
N

ational Safety M
onth

Great O
utdoors M

onth
International Surf 

M
usic M

onth
N

ational Oceans M
onth

4 - Independence 
Day/4th of July 

National Ice Cream
 M

o.
N

ational Grilling M
onth

N
ational Hot Dog M

o.
Dog Days of Sum

m
er

Com
ic-Con

Independent Retailer 
M

onth
Tour de France

N
ational Parks & 

Recreation M
onth

Sum
m

er Olym
pics

N
ational Inventor’s M

o.
Happiness Happens 

M
onth

Am
erican Adventures 

M
onth

Back To School

5 - Labor Day
Septem

ber 11th 
Back To School Cont’d
 Self Im

provem
ent M

o.
Baby Safety M

onth
College Savings M

onth
Fall Hat M

onth
International Strategic 

Thinking M
onth

N
ational Coupon M

o.
N

ational Organic 
Harvest M

onth

10 - Colum
bus Day

31 - Hallow
een  

Adopt A Dog M
onth

Class Reunion M
onth

Global Diversity 
Aw

areness M
onth

Pizza M
onth

Positive Attitude M
onth

Self-Prom
otion M

onth
Vegetarian M

onth
N

ational Crim
e 

Prevention M
onth

6 - Daylight Savings 
Ends

8 - Election Day
11 - Veterans Day
24 - Thanksgiving
25 - Black Friday

26 - Sm
all Business Sat.

28 - Cyber M
onday

Aviation History M
onth

N
oSHAVEm

ber
N

at’l Scholarship M
o.

1-N
ew

 Year’s Day
18 - M

artin Luther 
King, Jr. Day

 Blood Donor M
onth

 M
entoring M

onth
National Hobby M

onth
 Financial W

ellness M
o.

Get A Balanced Life M
o.

Get Organized M
onth

Fam
ily Fitness M

onth
New

 Year’s Resolution M
o.   

7 - Pearl Harbor 
Rem

em
brance Day

25 - Christm
as

26 - Christm
as Day 

(observed)
24-Jan. 1 - Hanukkah
26-Jan. 1 - Kw

anzaa
31 - N

ew
 Year’s Eve

N
ational Tie M

onth
N

at’l W
rite A Business 

Plan M
onth

   T
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.

2
0

1
5

2
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GOAL(S)

M
arketing Them

e

Advertising / Online 
Activities / Specials 

 

GOAL(S)

M
arketing Them
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Advertising / Online 
Activities / Specials 
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M
arketing Them

e

Advertising / Online 
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M
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M
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M
arketing Them
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Advertising / Online 
Activities / Specials 

 

H
o

lid
a

y
s
 - Green (Federal Holidays) &

 B
lu

e
       Red - O

bservances/Events 



 
Brand equity:  Value that derives from consumer perception of the brand name of a particular 
product or service, rather than from the product or service itself 

 

KNOW IT 

How to identify your brand 

• Do you have a theme? 

• Characteristics of your brand  

• What do you want your brand to be? 

 

BE IT 

How to create brand culture with your employees 

• Meet with employees to go over brand culture, policies, procedures, etc. 

• Make sure your employees are on board with your brand 

• Style guide (dress code, marketing guidelines, logo use, language, etc.) 

 

PROMOTE IT 

How to integrate your culture into your marketing efforts 

• Digital and online marketing 

• Partnerships with local non-profits, fundraisers, etc. 

• Capitalize on Ocean Beach special events and the Farmers Market 

• Utilize OBMA marketing services (advertising, website, social media newsletter, etc.) 

 



 

 

COMPANY PROFILE WORKSHEET 

 
Business name:               

Person attending:              
 

What is your brand?              

               

               

What does your brand stand for?            

               

               

What is your company culture to support your brand?         

               

               

How do you market your brand and company culture?          

               

               

How do others perceive your brand?           

               

                 
              



 

MORE Æ 

 

SPECIAL ANNOUNCEMENTS (FREE for members) 
We are happy to publicize your special announcements (sales, specials, new products, 
events, initiatives, and other news) in our printed newsletter (distributed to 500+ member 
businesses and posted online), on our website (nearly half a million page views per year), 
and through our social media channels (over 5,000 followers on Facebook alone). To submit 
an announcement, use our online form at oceanbeachsandiego.com/forms/have-
announcement or email the details to isabel@oceanbeachsandiego.com.  
 

NEWSLETTER INSERTS ($60 fee) 
Reserve an insert space in our printed monthly newsletter (mailed/emailed to 500+ 
members and posted online) and provide 375 copies of your 8.5-inch by 11-inch flyer or ad 
printed on no heavier than 20-pound (standard) paper by the 15th of the previous month. 
Spaces fill quickly! To reserve a spot, call Claudia in the OBMA office: 619-224-4906. 
 

WEBSITE ADVERTISING ($450-$600 per 6 months) 
Ads rotate on all pages of the OBMA website (nearly half a million page views per year). We 
will work with you or with your artit to  diiig a i  or your  uiigdiis  ou  ay  rooi d ui with 
photos, text, and contact info for the ad. To idt itartd , cogtact Suiag ig thd OBMA officd: 
susan@oceanbeachsandiego.com / 619-224-4906. 
 

SUNDOWNERS (ATTEND and/or HOST!) 
Monthly networking events provide an opportunity to socialize and connect with other local 
 uiigdiidis Hoitgi or co-hoitgi a Sug owgdr ii a  ug way to crdatd a  oiitod i  rdiiiog o  
your business within the OBMA community. Sundowners are generally held on the fourth 
Thuri ay o  thd  ogth  ro  5:30  s s to 7:30  s s S acdi fill quickly! To hoit a Sug owgdr, 
contact Isabel in the OBMA officd: isabel@oceanbeachsandiego.com / 619-224-4906. 
 

TOURIST INFO CENTER  
OBMA members are welcome to provide literature that we pass along to visitors and residents 
ig our officds Dro  off your  atdrial at 1868 Bacog Strddt, Suitd As 



 

 

COMMUNITY MURAL PROJECT 
Community murals are created at the annual OB Street Fair and installed on buildings around 
towgs Thd OBMA igitalli ag   aigtaigi thd  urali ag  hoiti thd ig or atog ag   ural  a  
on our website. Having a mural on your building draws customers riiht to your  oor! For  ord 
ig or atog, cogtact thd officd: info@oceanbeachsandiego.com / 619-224-4906 
 

FARMERS MARKET 
OBMA members are encouraged to take advantage of the weekly OB Farmers Market. Most 
member businesses are eligible for priority booth space rental at the market to reach our 
5,000+ weekly market visitors with their products and/or services. For businesses near the 
 arkdt who  og’t rdgt  oothi, wd rdco  dg  ca italizigi og thd igcrdaid   oot traffic  y 
crdatgi igoitgi  ii layi ag  offdrigi  arkdt-i dcific i dcialis 
 

SPECIAL EVENTS (fees vary) 
Wd  rooi d gu droui o  ortugitdi to ca italizd og a ragid o  i dcial dodgti  ro  throuihout 
the year. Sponsor a stage or named area at our annual Street Fair or sponsor a table or 
contribute a raffld  rizd at our aggual Awar i Cdld ratog. Take advantage of discounted rates 
on booth space rentals for major events. O  ortugitdi oary throuihout thd ydars  ook out  or 
d ail u  atdi or cogtact thd OBMA officd  or thd  oit currdgt aoaila ld o  ortugitdi: 
info@oceanbeachsandiego.com / 619-224-4906 
 

COOPERATIVE ADVERTISING (fees vary) 
O  ortugitdi  or our  d  dri to crdatd ag a odrtiigi  rdidgcd  or a low coit ig  amor 
 u licatogi, iuch ai thd Sag Didio  iiitori  ui d, oary throuihout thd ydars Cogtact thd officd 
 or thd  oit currdgt aoaila ld o  ortugitdi: info@oceanbeachsandiego.com / 619-224-4906 
 

STAY IN TOUCH 
Wd ard cogitagtly  dodlo igi gdw  arkdtgi o  ortugitdi  or our  d  dris Bd iurd to rda  
our d aili ag  gdwildtdri, ag  itay tugd  to our website and social media channels for the 
latdit aggougcd dgti!  
 

www.OceanBeachSanDiego.com  
Facd ook: Ocdag Bdach MaigStrddt Aiiociatog facebook.com/OBMA92107  
Twitdr:  OcdagBdachCA 
Igitaira :  o _92107 
 igkd Ig: Ocdag Bdach MaigStrddt Aiiociaton 





360w x 150h pixels

360w x 150h pixels

(Artwork Included in Ad Rate for this space)
1170w x 440h pixels

360w x 300h pixels

360w x 150h pixels

360w x 150h pixels

ook

k

tt k

We will work with your artist or with you to design 

ads for your business. You may provide us with 

photos, text, and contact info for the ad. Contact us 

if you have questions.

Contact us any time.

Phn (619) 224-4906

iinfo@oceanbeachsandiego.com

1868 Bacon St., #A

San Diego, CA 92107

Open: M-F 10am-4pm

When submitting ads, please specify where your 

banner ad should link.

All ads rotate on all sub-pages. Large Square ads appear 

above Medium Rectangle ads on all sub-pages; Large 

Square ads also appear on the front page.

Large Square   $600 for 6 months

Medium Rectangle  $450 for 6 months



 

O
B

M
A

 C
O

M
M

IT
T

E
E

S 
Com

m
ittee participation is open to all O

BM
A m

em
bers. To join, sim

ply show
 up at the m

eeting. If you’d like to be rem
inded about upcom

ing m
eetings, please let the 

O
BM

A office know
: info@

oceanbeachsandiego.com
 or 619-224-4906. All com

m
ittee m

eetings except Crim
e Prevention are held at the O

BM
A office at 1868 Bacon St. 

E
C

O
N

O
M

IC
 R

E
S

T
R

U
C

T
U

R
IN

G
 C

O
M

M
IT

T
E

E 
 

C
R

IM
E

 P
R

E
V

E
N

T
IO

N
 C

O
M

M
IT

T
E

E 
 

D
E

S
IG

N
 C

O
M

M
IT

T
E

E 

 

 

      
 

 

 
M

e
e

t
s
: noon, 2

nd W
ednesday of each m

onth 
 

M
e

e
t
s
: 8:30am

, 3
rd Tuesday of each m

onth, locations 
vary (contact O

BM
A office for the next m

eeting 
location) 

 
M

e
e

t
s
: 8:30 a.m

., 1
st Tuesday of each m

onth 

C
h

a
ir

: Gary Gilm
ore, Gilm

ore Fam
ily Jew

elers 
 

C
o

-c
h

a
ir

s
: Julie Klein, Julie Designs, and M

ary O
rem

, 
M

orland Properties 
 

C
h

a
ir

: M
ike Akey, Pacific View

 Real Estate 

M
is

s
io

n
: To prom

ote the best use of existing 
building, natural, and hum

an resources to ensure 
the econom

ic viability of O
cean Beach. This 

com
m

ittee’s focus is the econom
ic w

ell-being of the 
O

cean Beach business district, including business 
retention, business recruitm

ent, and cost analysis 
studies. 

 
M

is
s
io

n
: To educate m

erchants and prom
ote a safe 

and clean environm
ent throughout the O

cean Beach 
business districts. 

 
M

is
s
io

n
: To identify and develop program

s needed 
for public im

provem
ents throughout the business 

com
m

unity. To assist business and property ow
ners 

w
ith design education and technical assistance as 

requested. 

P
r
o

je
c
t
s
: 

• 
M

anage Public Right of W
ay (PRO

W
) 

program
 

• 
W

ork w
ith City of San Diego to resolve 

issues w
ith parking restrictions 

• 
N

otify representatives about issues that 
have a negative effect on sm

all businesses 
• 

M
ake recom

m
endations to O

BM
A Board 

about issues pertaining to sm
all business 

survival and grow
th 

 
P

r
o

je
c
t
s
: 

• 
O

B Security Program
 

• 
Provide a forum

 for m
erchants and 

com
m

unity m
em

bers to discuss issues related 
to crim

es and the prevention of crim
es in 

O
cean Beach 

• 
Coordinate w

ith other local groups, including 
local law

 enforcem
ent and O

B com
m

unity 
partner organizations, on crim

e and quality of 
life issues and cam

paigns 
• 

Educate m
em

bers and com
m

unity about 
reporting issues 

 
P

r
o

je
c
t
s
: 

• 
O

B Tile Project 
• 

Com
m

unity M
ural Project 

• 
U

tility box painting program
 

• 
Holiday decorations (bow

s, garlands) 
• 

Entryw
ay/N

ew
port Ave banners 

• 
M

anage landscaping, street cleaning, trash, 
and other design elem

ents of the N
ew

port 
Avenue M

aintenance Assessm
ent District 
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M

e
e

t
s
: 8:30 a.m

., 1
st Friday of each m

onth 
 

M
e

e
t
s
: 8:30 a.m

, the W
ednesday before the Board of 

Directors m
eeting on the 2

nd Thursday of each m
onth 

 
 

 

 
C

h
a

ir
: Tevia O

skin, Active Visitation 
 

C
h

a
ir

: M
ike Stifano, W

instons 
 

 
 

 
M

is
s
io

n
: To im

prove consum
er, m

erchant and resident 
confidence in O

cean Beach through a unified im
age 

created by an exciting variety of activities. This 
com

m
ittee is dedicated to creating advertising 

cam
paigns, im

plem
enting special events and prom

oting 
the business districts. 

 
M

is
s
io

n
: To ensure financial viability for O

cean Beach 
M

ainStreet Association. 
 

 
 

 
P

r
o

je
c
t
s
: 

• 
O

cean Beach m
erchandise (t-shirts, tote bags, 

gam
es) 

• 
Advertising and m

arketing, including arranging 
cooperative advertising opportunities 

• 
Prom

otional print pieces such as brochures, 
m

aps, and directories 
• 

Print and em
ail new

sletters 
• 

Public relations 
• 

O
ceanBeachSanDiego.com

 w
ebsite and w

eb ads 
• 

M
aintain social m

edia presence 
• 

O
B W

eb Cam
  

• 
Business Developm

ent Series w
orkshops 

• 
Sundow

ners 

 
P

r
o

je
c
t
s
: 

• 
Review

 all O
BM

A financials each m
onth prior 

to O
BM

A Board m
eeting 

• 
Provide guidance to the full Board for all 
financial &

 accounting goals 
• 

Participate and develop and m
aintain an 

adequate, fiscally sound budget 
• 

Review
 annual audit 

 
 

 

 

For m
ore inform

ation about any of the O
cean Beach M

ainStreet Association com
m

ittees, please contact us at 
 info@

oceanbeachsandiego.com
 or 619-224-4906 or stop by the office at 1868 Bacon St.  

  


